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Abstract: The retail sector includes any business or
individual involved with selling products directly to
consumers. (Oxford Dictionary).The census (2011) pointed
out that there are more than 6.5 lakh establishments in the
retail sector, which amounts to 55 per cent of the total
number of establishments in Bihar. Patna is the hub of
organised retail shops in Bihar, as Pantaloons, Reliance
Smart, Kalyan Jewellers, V-Mart Retails opened at Patna in
Bihar, which is the powerhouse of employment generation.
Retail sector in Patna Municipal Corporation has many
scopes for growth as it is a densely populated city. But
pandemic and online shopping has enhanced the problems
of retail shopkeepers. The current study emphasised upon
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performance and challenges faced by retail sectors with the
influence of COVID-19 along with prospects of retail sectors
in Patna Municipal Corporation area. The study monitors
the social status of retail shopkeepers and assessed the
impact of E-Commerce on retail shops. The methodology of
the study involved conceptual as well as the applied
techniques of research, which consist, study of relevant
literature, preparation of map using Arc-GIS software,
schedule survey of 120 retail shopkeepers, compilation,
tabulation, cartographic and statistical treatment of
primary data. The database of the current study consists of
120retail shopkeepers at Patna M.C. between the age group
20 to 50 years of age residing in Patna Municipal
Corporation who are facing the problem and related
benefits regarding retail sector. The retailers of Patna M.C.
are at good status but most of the retailers do not want to
involve their future generation in their existing field.
Despite various problems, approximately 55 percent of
retail shopkeepers are planning to start new unit of their
currentbusiness.

Keywords: Online shopping, Organised Retail Shops,
COVID 19, Patna M.C.

Introduction:

The Indian Retail sector is the one of the largest
among all the sectors, accounting for over 10 per
centofthe country’s GDP and around 8 percent of the
employment. The Retail sector in India has come
forth as one of the most dynamic and fast paced
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industries. India’s retail sector is highly competitive
as it is mostly dominated by unorganised retailers.
There are approximately 13 million Kirana stores
and neighbourhood stores that sell food and
groceries.

Retailing in India has been picking up
momentum over the last few years. 'Retail 2020:
Retrospect, Reinvent, Rewrite’ titled report of
Boston Consulting Group and Retailer's Association
of India shows that 'Retail market is expected to
double the size to USD 1.3 trillion by 2020, driven by
income growth, urbanization and changing
preference’. (RAI, 2020) Bihar is now on the top list
of every major retail business. Retail industry
bigwigs made the most emphatic endorsement of
Brand Bihar by announcing their decision to make
aggressive ventures into Patna and beyond. The
status of retail sector is dependent on various factors
like government regulations, real estate prices, and
demands of customers. Despite an impressive
growth some challenges exist.

Literature Survey:

Sikri and Wadhwa (2012) studied the Growth
and Challenges of Retail Industry India and
suggested that the retail industry will depend on
external factors like government regulations and
policies and real estate prices, besides the activities
of retailers. Rahman's (2012) study revolved around
the opportunities and challenges faced by organized
retail players in India. Dey, Surajit, Rafat, Sameena
and Sageer, Alam (2012) stated that bad debts,
limited financial resources and poor market
conditions are the major issues faced by retailers in
India. Sudame, and Sivathanu (2013) in their study
explored the challenges impacting the retail sector
through study of the different formats of retailing.
Sharma, Raunak Chandak (2015) analysed the
challenges affecting the unorganized retail sector,
like- inefficient supply chain management, getting
government approvals, adoption of technology and
E-commerce etc.

Objectives:

Amid existing scenario, the main objectives of
the study are

1. To review the performance and challenges
faced by the Retail sectors.

2. To identify the impact of COVID-19 on Retail
sector.

3. To analyse the impact of E-Commerce on
Retail sector.

4. To monitor the social status of Retail
shopkeepers.

5. To investigate the prospects of Retail sector
in Patna Municipal Corporation area.

Hypotheses:

The study was based on the following
hypotheses:

1. Retail sector in Patna is providing a lot of job
opportunities.

2. Retail sector has suffered alot during COVID-
19 pandemic.

3. E-Commerce gives huge competition to
Retail market.

Methodology and Database:

The methodology of the study involved
conceptual as well as the applied techniques of
research. Pre field survey and post field study had
been conducted at ground level. Pre-field study
included the study of relevantliterature, collection of
study materials, data and maps, library work,
visiting concerned website etc. Data collection had
been done for statistical and cartographic treatment.
Questionnaire had been prepared based on the
patterns noticed during the pilot survey. The map
was prepared with the help of Arc -GIS software.
Field survey included primary data collection with
the help of prepared questionnaire. In Post-Field
Survey compilation, tabulation, and cartographic
and statistical treatment of primary data had been
done to prepare paper. Hypothesis testing was
conducted with the help of chi-square test.



Problems and Prospects of Retail Sectors in Patna Municipal Corporation Area

A total of 120 retail shops of Patna Municipal
Corporation had been selected in this study using
random sampling method, out of which 20
respondents each from 6 circles had been selected.

Study Area:

The study area of the research work was the Patna
Municipal Corporation area. Patna, the capital city of
Bihar and incidentally is one of the ancient cities of
India as well. Itis situated at a crossroad of 25.5941°
N latitude, 85.1376° E longitude. It is the largest city
of the state spreading out area of 108 sq.km. It is an
important administrative and commercial centre of
the state as well. The municipal cooperation area has
been divided into 75 wards, which has been featured
further regrouped into 6 circles namely- New Capital
circle, Patliputra circle, Kankarbagh circle, Bankipur
circle, Azimabad circle, Patna city circle. (Fig 1).

§5°3'0.000" 85°6'0.000" §5°9'0.000" 85°120.000" §5°15'0.000"
- —

I Patna Municipal Corporation _@‘

25°39'0.000"
25°39°0.000"

25°360.000"

—
25°36'0.000"

1 I

) [0 New Capital Circle 7 Kankatbagh Circle Patna City Circle 0 5 ik X
@ Patliputra Circle Azimabad Circle Bankipur Circle ]

§5°30.000" 85°6'0.000" 85”?].000" 85°12'0.000" §5°15'0.000"

Fig. 1. Study Area

Retail sector in India with special reference
to Bihar: Indian retail sector has emerged as one of
the fastest growing industries mainly because of the
entrants of new players recently. The emergence of
Kirana stores (Provision stores) can be considered
as the archetype of retailing in the country. The retail
industry in India ranks 4th in the world in terms of
size and accounts for 10 percent of the overall GDP of

the country. (Invest India, 2020).The industry's
market size in 2020 was approximately INR 65.50
trillion and is expected to reach INR 96.43 trillion by
2024. The retail industry is estimated to grow at a
CAGR of 10.15 percent (IKON, 2021) (Jadav,2022).
Opening of some organized retail stores in Bihar like
Vishal Mega mart, Reliance Fresh, Trends, Shopper's
Stop, Decathlon, Pantaloons etc., are all set to change
the taste, pattern, and buying behaviour of the
consumers (Pritam, 2020). Government of Bihar has
approved Rs.140000 crores proposals. Economists
opine that Bihar will emerge as the next growth
engine for eastern India (Raunak, Sharma, 2015).
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Fig. 2

Fig. 2 shows, changing retail market size across India
from 2014 to 2021. It shows rapid growth of the
retail sector, and the important role played by retail
shopsin the contribution of country’s economy.

Retail Sectors in Patna Municipal Corporation -
Patna is an administrative capital of Bihar. Retail
sector plays an important role in the economy of
Patna M.C.*. There are various segments of retail
sectors, and each sector has its own characteristics.
To cover every aspect of retail industry, researchers
surveyed various sectors under each circle. Retail
sector in Patna offers various segments which
includes apparel, groceries, jewellery, pharmacy,
convenience store, stationary, food items etc. Fig. 3.
shows distribution and predominance of retail
storesin Patna M.C.






