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Research 

Methodologies



Research 

• Investigation, Experimentation, 

Testing,Exploration, Analysis, Fact finding, 

Probing

• Research is a careful and detailed study into 

a specific problem, concern, or issue using 

the scientific method.

• The systematic investigation into and study of 

materials and sources in order to establish 

facts and reach new conclusions.

• Research is a systematic effort to secure 

answers to certain 'questions'. 

• Research is the organised and systematic 

method of finding answers to questions.

• According to Rusk, "Research is a point of view, 

an attitude of enquiry or a frame of mind.”



Why do we Research?

• Understand the World

• Solve New Problems

• Improve existing solutions





Types

Research methods can be 

broadly divided into two :

• Quantitative and

• Qualitative categories.

https://research-methodology.net/research-methods/quantitative-research/
https://research-methodology.net/research-methods/qualitative-research/




• Quantitative research

• “describes, infers, and resolves problems using numbers.

• Emphasis is placed on the collection of numerical data, the

summary of those data and the drawing of inferences from the

data”

• The best examples of these are surveys and opinion polls.

• Such methods often try to predict present or future behaviour

in various communication situations. for e.g. exit poll

• Quantitative methods help in providing precise explanations

about processes and help measure communication behaviour.

https://research-methodology.net/research-methods/quantitative-research/


• Qualitative research

• based on words, feelings, emotions, sounds and other non-numerical 

and unquantifiable elements. 

• It has been noted that “information is considered qualitative in nature if it 

cannot be analysed by means of mathematical techniques.

• Qualitative research does not try to find patterns. It makes intensive 

inquiries about single events, individuals and social or communication 

units.

• Case studies, focus group studies are some examples of qualitative 

methods.

• It entails a deep understanding of a fact or an event or an entity through 

multiple sources and building up an explanation based on that 

assembled information.

https://research-methodology.net/research-methods/qualitative-research/observation/




Purpose

• Quantitative: To test hypothesis , look at cause 

and effect and make predictions.

• Qualitative: To understand and interpret Social 

interactions. 



Group Studied

• Quantitative: Large and randomly selected

• Qualitative: Smaller and not randomly selected



Type of Questions asked

• Quantitative: how many, what

• Qualitative: Why , How



Type of Data collected

• Quantitative: Numbers and Statistics

• Qualitative: Words, images or objects



Final report/results

• Quantitative: Statistical report with correlations , 

comparison of means and Statistical significance of 

findings

• Qualitative : Narrative report with Contextual 

description and direct quotations from research 

participants.



Content Analysis



Analysis?

• The process of breaking down a whole 

into pieces, parts, elements or 

components.



What is Content Analysis?

• A Research tool

• It is used to systematically summarise written, 

spoken or visual communication in a Quantitative 

way.

• It is used to determine the presence of certain 

words or concepts within texts or sets of texts. 
Text:( Books, Book Chapters, Essays, Interviews, Discussions, 

Newspapers articles, Historical documents, Speeches…etc)



Why Content Analysis?

• Researchers quantify and 

analyse the presence, 

meanings and relationships 

of such words and concepts, 

then make inferences about the 

messages within the texts , the 

writer(s) , the audience and 

even the culture  and the time 

of which these are a part. 



Purpose
• To describe trends in communication content

• To disclose international differences in communication content

• To audit communication content against objectives

• Reduce huge amounts of disorganised content

• Explain the characteristics of the content.

• Explain behavioural and attitudinal responses to communications.

• Determine emotional and psychological state of groups or even an 

individual person.

• To expose propaganda techniques.

• To discover stylistic features.





Types

There are 2 types of Content Analysis:

• Conceptual Analysis

• Relational Analysis



Conceptual analysis

In conceptual analysis, a concept is chosen 

for examination, and the analysis involves 

quantifying and tallying its presence.



Conceptual analysis can be thought of as establishing 
the existence and frequency of concepts – most often 
represented by words of phrases – in a text.

For instance, say you have a hunch that your favourite poet often writes 
about hunger. With conceptual analysis you can determine how many 
times words such as “hunger,” “hungry,” “famished,” or “starving” 
appear in a volume of poems. 

In contrast, relational analysis goes one step further by 
examining the relationships among concepts in a text. 

Returning to the “hunger” example, with relational analysis, you could 
identify what other words or phrases “hunger” or “famished” appear 
next to and then determine what different meanings emerge as a result 
of these groupings. 



An example of a conceptual analysis would be to examine several 

Clinton speeches on health care, made during the 1992 presidential 

campaign, and code them for the existence of certain words. In looking 

at these speeches, the research question might involve examining the 

number of positive words used to describe Clinton's proposed plan, and 

the number of negative words used to describe the current status of health 

care in America.

The researcher would be interested only in quantifying these words, not in 

examining how they are related, which is a function of relational analysis. 



Relational Analysis

Relational analysis, like conceptual analysis, begins with the act of identifying 

concepts present in a given text or set of texts. However, relational analysis 

seeks to go beyond presence by exploring the relationships between the 

concepts identified. 

It has also been termed as ‘Semantic analysis’

In other words, the focus of relational analysis is to look for semantic, or meaningful relationships.



Archival method



Archive?

• An Archive is a place where 

people store their old records

• The word ‘archive’ is derived 

from the Greek word ‘archeia’, 

meaning ‘public records’.

• Archives are collections of 

informations -known as records

• any paper that is old or used 

frequently



• A collection of documents 

created or gathered by one 

person or institution and 

selected for long-term 

preservation as evidence of 

their activities.

• Permanently valuable records 

of organisations , businesses 

and government (records)

• Archives have been considered 

places where old documents, 

important papers, photos, and 

genealogical records have been 

kept safe from destruction.





Main Archival functions

• Acquisition : the process of accepting material into your collection

• Appraisal: process of distinguishing records of continuing value 

from those of no further value so that the latter may be eliminated 

• Arrangement and description

• Preservation and storage

• Reference and Access

• Outreach activities: to teach people that archives are places to 

which they may come for information



Who uses Archives?

• Staff members of parent institutions

• Staff members of other organisations

• Research Scholars

• Professors

• Journalists

• Students

• Historians

• Genealogists (study of ancestry and family histories)

• Hobbyists



Types of Archives

• National archives

• Community archives

• University/College archives

• School archives

• Church archives

• Business archives

• Charity archives

• Gallery archives

• Museum archives

• Police archives

• Theatre archives



Why important?

• Ability to write things down

• Ability to save more knowledge that  one can remember

• Growth of literacy

• They provide evidence of activities and tell us more about individuals 

and institutions. 

• They tell stories.

• They also increase our sense of identity and understanding of cultures. 

• They can even ensure justice.



Archival method of Research

★ Archival research is Qualitative method of research in which you take 

data collected by someone else and analyze it in order to draw your 

own conclusions regarding your different hypothesis.



Imp/ Advantages of Archival 

methods in Research

• The data have already been collected; therefore, researchers do not need to go 

through the institutional review process to gain participants' permission to collect data

• It can help to reduce the amount of time and money spent on research.

• This is useful for the type of research where you can access large quantities of 

information that has already been compiled

• Another advantage is that archival research can be inclusive of long periods of time, 

thus allowing for a broader view of trends or outcomes.



Disadvantages

• The disadvantages of using archival research is that the 

data may not directly respond to the research question, so 

the data may have to be re-coded to answer a new 

question.

• Also, the data may not, at times, offer the richness of 

other forms of data collection, such as interviews.

• The data may prove to be incomplete or possibly fail to 

address certain key issues.



Ethnographic Research 

Methods



What is Ethnography?

• The art and science of defining a Group or Culture.

• Derived from the Greek Word

• Ethnos: People

Graphy: Writing

• It identifies its roots in Sociology and Anthropology 



Defn

• The study of the culture and Social organisation of 

a particular group or Community. Ethnography 

refers to both data gathering of anthropology and 

the development of analysis of Specific people’s 

settings or way of life.





Ethnographic research

• Ethnographic research is a qualitative method

where researchers observe and/or interact with a 

study's participants in their real-life environment.

• Ethnography is a study through direct observation of 

users in their natural environment rather than in a lab.

• The main aim of the ethnographers is to observe and 

analyse how people interact with each other and with 

their environment in order to understand their culture. 



The EMIC and ETIC perspectives

• Ethnographers seek to gain an emic

perspective, or the ‘native’s point of view’ of a 

specific culture .

• This means that they try to look at the culture 

from the inside



• Etic perspective means that the researcher 

looks at the culture mostly with theoretical 

conceptions. (an outside look)

• While ethnographers are interested in the 

emic perspective, that is, how members of a 

culture give meaning to the world, they are 

also interested in the language practices.



How to Conduct Ethnographic 

Research 
• Choosing the field site

• Doing Fieldwork

• Participant observation

• Ethnographic interviews

• Site Documents

• Field Notes

• Analysing and interpreting ethnographic data

• Writing and evaluation of ethnographic research



Choosing the field site

• Ethnographic research often starts with choosing a field 

site. Thereafter, you generate a guiding research 

question appropriate to that specific site. Once a 

potential field site has been selected, you need to 

negotiate access. This involves getting permission from 

the people on the site to visit the site for research 

purposes during a certain period of time. 

• When doing an ethnographic study in a business company, it is often crucial that 

the researcher can offer to the company involved in the study, some concrete 

benefit in exchange. e.g.working for the company, providing consultation services 

or business training, or some other exchangeable services. 



Doing Fieldwork

• Fieldwork includes all activities that you need to 

carry out in order to collect your data (e.g. 

observations, interviews and site documents). 

Overall, fieldwork is a personal experience 

because all researchers are different and have 

varying interests and skills.



Participant observation

• Participant observation is a central data collection method in 

ethnographic research.

• Being a participating member of the ‘group studied’ develops a 

‘working knowledge’ that enables a good understanding of the 

culture studied. 

• This would help in developing an ‘insider’s view’, which means that you 

would experience and feel what it is like to be part of the ‘group 

studied’. Experiencing a site from the inside is what necessitates the 

participant part of observation. Simultaneously, however, there is 

always an observer side to this process. The challenge is to combine

participation and observation in a way that enables understanding of 

the site as an insider while describing it to the outsiders.



Ethnographic interviews

Besides observation, an ethnographic study can be centrally based on open ended narrative, or life history interviews, which can also be 

called ‘ethnographic interviews’. 

Most often, ethnographers supplement what they learn through participant observation by interviewing people who can help them

understand the setting or group they are researching. It can be useful to interview a variety of people at various points of an ethnographic 

research.

While participant observation gives information on action and behaviour, interviews provide a chance to learn how people directly reflect on 

their own behaviour, circumstances, identities and events.

When conducting the interview you should choose a setting where the participant can relax and talk openly. Be sure that the participant 

knows that the interview forms one part of your data and that they understand the overall implications of being interviewed 



Site Documents
A variety of site documents can be relevant to ethnographic research. These include: 

advertisements, work descriptions, annual reports, memos, correspondence, 

brochures, newsletters, websites, minutes of meetings, menus, and many other kinds 

of written items. 

Site documents are helpful in placing the participants of your study in a wider 

context. You can also learn about what kinds of demands are placed upon the 

people in your site, or what kind of privileges they have. Site documents provide 

demographic information and documentation of historical events. 



Field Notes

The general advice is that the field notes should be written either during 

the stay in the field or as soon as possible after leaving the field site. Even 

though you may not think so when observing, you are most likely to forget 

relevant details unless writing them down immediately. 

Writing down your field notes takes time. This is why you should make a 

plan about how to do this. For example, reserve enough time for writing 

down your notes every time you will leave the research site.



Analysing and Interpreting your data

In ethnographic research, analysis takes place throughout the research project and is tightly connected with interpretation. This means that, 

during your research process, you will continuously analyze, interpret and learn from your empirical data.  At some stage of your research 

process you stop collecting data and turn your attention more fully and systematically to the analysis. 

Then you will ask: What do my field data tell me? What have I learned in the field? What interesting and unique things can I say in order to 

answer my research question? 

While there is no single way to approach the analysis of ethnographic data, the following points are useful to keep in mind. Start with reading 

through your field notes and other data. Do this several times. The first reading you can do quickly to get an overall picture of the data.

After some rounds of reading, start to make notes on the texts you are reading and pay attention to similarities, or contrastive points. Then 

write analytical memos of these. 

Reduction of data is often the second step of the analysis. Working back and forth between the findings, conclusions, research questions 

and theoretical ideas is useful. 



Writing and Evaluation of 

Research

The word ethnography literally means ‘a portrait of a people’, which reminds us that ethnography is about representing the field (van Maanen, 1995). 

Wolcott (2005), in turn, suggests that ethnography concerns both the processes of accomplishing the research and the research report itself, which is 

often written in the form of prose rather than in the form of a more traditional academic research report. He argues further that these two are so 

closely tied to each other that the research process deserves to be called ethnography only when the end product, the research report, follows the 

conventions of ethnographic representation, which means an emphasis on cultural interpretation. 

The purpose of description is to let the reader know what happened in the field, what it was like from the participants’ point of view to be there, and 

what particular events or activities were interesting and worth exploring further. A detailed description and quotations are essential qualities of 

ethnographic accounts. Extensive description needs to be balanced by analysis and interpretation. 

An interesting and readable ethnographic research report provides sufficient description to allow the reader to understand the analysis, and sufficient 

analysis to allow the reader to understand the interpretation and explanation presented. Be sure that the points that you present as evidence are 

based upon your data. In order to understand your research, the reader needs to see the path from description, analysis and inter pretation, to results 

and conclusions in the research report .  



Situating yourself in the text 

One of the major decisions that an ethnographer needs to make is how to situate themselves in the ethnographic text that forms the 

research report. Van Maanen (2011) discusses three modes of positioning in detail. 

• In realist writing, the researcher is absent from the analysis and the text, the aim of which is to present realistically and objectively what 

happened in the field. Here, the researcher writes in passive mode without giving any personal accounts. 

• In confessional writing, the ethnographer opts for a personal style, presenting emo- tional reactions, unexpected occurrences, and one’s 

own expectations and experiences of the fieldwork. 

• Impressionist writing involves the researcher offering tales in which they have partici- pated in the field. Here, the overall story of the 

research report makes visible both the culture being studied and the researcher’s way of knowing the culture. 

• Since the ethnographic research process and the evidence presented engages the researcher intensively, it is best to use the first person 

form when writing the research report. Ethnographic writing is best described as evocative, descriptive and lively. It is academic writing, 

but it also requires creativity in rendering scenes, sights, smells, feel- ings, experiences and people as lifelike as possible. Help the reader 

to be in the field just as you were, and to feel and understand what it was like. 




